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The Construction and Implementation of a Cross border
E-commerce Talent Training Mechanism for Business English
Empowered by Digital Intelligence

Mei ZHANG, Weijian ZHANG
Guangdong University of Education

Absrtract The Construction and Implementation of a Cross border E-commerce Talent Train-
ing Mechanism for Business English Empowered by Digital Intelligence Abstract: The busi-
ness English application-oriented talent training mode under the digital intelligence empower-
ment is to train business English talents with language-+cross-border e-commerce practice+cross-
cultural communication skills, which is in line with the national development strategy of "new
liberal arts”, "interdisciplinary” and “’the Belt and Road”. Through the linkage between schools
and enterprises, the training mechanism adopts a cross integration approach of virtual context+
thinking activities +application activities by collaborating with enterprises to build a small
seed studio. The course mechanism can deeply integrate experimental courses with other re-
lated courses, organically combine project-based learning with personalized training, explore
students’ comparative advantages, and create a full process and multi-stop teaching practice
center. The course mechanism can cultivate the talent with national confidence, innovative
concepts and risk awareness by promoting efficient collaboration between business English
language courses and professional courses in terms of instrumental, humanistic, and business
aspects.
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